
Story = fun 
snippet of 

usually video - 
something cool

Dim

Consumption 
Format = 

Video

Dim

Medium = 
instagram 
/ youtube

Dim

Topics of 
interests = 
personal 

connections

Dim

"People's 
voice end up 

becoming 
their values"

Dim

"Connecting 
people to the 
community"

Dim

Driven by users - 
what would they 

enjoy - understand 
what they really 
value - specific 

sections

Dim

Somethings are 
hard to 

communicate in a 
story as they are not 
personalised to that 

particular person

Dim

The more surface 
level the story, the 
more interactons 

and easily 
digestable

Dim

Something 
deep helps 
change a 
person

Dim

Instagram 
/ Facebook 
= shallow

Dim

How do you give 
them something 
that is going to 

help them while 
entertaining?

Dim

Platform = 
instagram , 
linkedin, fb, 

youtube

Dim

 FB & IG are effective, 
because people can 

scroll down and see full 
page. Builds authority 

straight away.

Dim

They feel 
like they 
know me

Dim

Measuring 
impact - 

comments, 
DM, referrals

Dim

Incentive = 
everything

Dim

Platform 
Recommendations - 

Skool, FB Groups, 
Kajabi, teachable

Dim

Memorable 
content - 

spoke to me & 
my challenges

Dim

70% 
searching 

30% passively 
consuming

Dim

Scroll 
Instagram

5-10 seconds

Dim

Mood doesn't 
affect 

consumption

Dim

Challenge - 
finding 

something I 
want to watch

Dim

Consumption - 
something that 

gets my attention 
that is meaningful 

to me

Dim

Professional looking 
Title Cards -  
someone has 

worked hard to 
make good content

Dim

Reshare - if it's 
going to add 

value to 
someone's life

Dim

Value - celebrate 
beauty in life & passing 

on information that 
makes someone's life 
easier based on your 

experience

Dim

Say it to 
somebody the 
way they are 

going to 
understand it

Dim

Story is a 
sequence of 

events with an 
underlying 
message

Jessie

Ability to resonate 
with others when 

telling/hearing 
stories

Jessie

Able to draw 
from a story / 

having 
empathy

Jessie

Often mimicked 
stories 

consumed 
stories as a child

Cultural 
background 
doesn’t play 

apart in it

Jessie

Primarily white 
Caucasian western 

countries took 
centre stage when 
listening as a child

Jessie

As an adult 
more reflective 
across cultural 

background

Jessie

Entered short 
story 

competitions

Jessie

Wasn’t 
consciously 

consuming as 
a kid

Jessie

Encouragement 
from asians that she 
met living in Asia to 

encourage her to 
explore cultural 

perspective

Jessie

Effectively 
conveying a 

message 
through story

Jessie

Her stories embrace 
anti- racism, feminism & 
how those sorts topics  

intersect based on 
personal experience.

Jessie

Bringing light onto 
things that have 
happened in the 

past to help bring to 
light / show how we 
can learn from them

Jessie

Most frequent 
platforms 
used are 

instagram

Jessie

Through captions 
she tells the story 
with an image to 

support it.

Jessie

Instagram 
is most 

accessible
Jessie

Instagram good 
to keep up with 
people that you 
want to follow

Jessie

Facebook got 
too complicated 
- too much fake 

news

Jessie

Feels she 
is too old 

for Tik Tok

Jessie

No challenges. 
maybe conscious of 

who’s reading it 
although that’s 

doesn’t really bother 
her

Jessie

Has to make profile 
on private due to 

trolls 
commenting/messa

ging attacking 
personal opinions

Jessie

Now prefers to 
post to a 

smaller/more 
intimate circle.

Jessie

Facebook = post 
and leave, not 

easy to look at the 
content, draws 

me away

Michelle

Everyone has a 
story/message. It's 

about drawing it out 
and ensuring that story 
reaches the audience it 

is intended for

Elly

Using Twitter: 
Interested in 

other people's 
opinions

Elly

"All the conversation 
was pretty much on 
twitter..You can see 
peoples reaction"

Elly

Twitter: "you get 
live quotes about 
what's happening 
and what's said"

Elly

Personal: User of all 
major social media 

platforms to 
consume and share 

on a leisure basis

Elly

Share's a lot of content 
across social media 
platforms for work. 

Does it as a 
requirement of her job

Elly

Will share on social media 
platforms for topics she's 
interested in. She shares 

other peoples opinions on 
topics that she believes 

needs awareness

Elly

Likes instagram 
because it's light, visual 

and more interactive 
"less serious". She uses 

it for inspiration and 
positivity

Elly

Facebook is all about 
engagement and 

conversation. She shares 
stories on FB for the sole 

purpose of sparking 
conversation and get 

people thinking

Elly

Facebook: You 
can like, share, 
comment quite 

extensively

Elly

Linkedin: Any content that 
relates to a business 

audience. She will share  
content if it's more relevant 
to a particular industry or if 

it is inspiring

Elly

Expectations 
for sharing

Elly

Work:  Allows for 
her to collaborate 

and to create 
relationship with 

stakeholders

Elly

Allows for her to 
share information 

and bring 
awareness to her 

professional 
network

Elly

Story that 
was 

memorable?

Elly

People like feel 
good stories vs 

depressing 
stories

Elly

Impact?
Online metrics, 
media reports, 

coverage by other 
organisations

Elly

Collaborates externally 
with organisations or 

individuals to find stories 
(services, programs, new 
projects) that are worth 

sharing across social media 
platforms

Elly

The type of 
content she 

shares for work 
differs across all 

platforms

Elly

Challenges for work: 
Resourcing. She'd 

prefer to stay more 
active on social 
media to share 

stories

Elly

How does 
she share 
stories for 

work?

Elly

70,000 
followers

Michelle

A series of events 
that happen to get a 

perspective of 
something, a 

situation, getting a 
type of purpose

Michelle

Learnings in 
a more 

digestable 
way

Michelle

Motivation for 
consumption - 

to learn / 
upskill

Michelle

Facebook 
= more 

followers
Michelle

Instagram 
= 

community

Michelle

Facebook: 
more content 

heavy

Elly

Twitter: 
Character 

limit + image

Elly

Facebook, 
not easy to 

produce 
content

Michelle

Makes more 
content for 
instagram 

than Facebook

Instagram - search content, 
create content, find 

video/image and repost it - 
do whole experience in 

Instagram

Michelle

LinkedIn - inspire 
and create 

awareness & 
personal brand

Michelle

Assyrian crisis story. 
Powerful imagery 

that she 
remembers. Photo 

won an award

Elly

First story 
- video of 

myself
Michelle

Shared that 
story across all 

her social media 
platforms

Elly

Why 
share?
Elly

It resonates with 
her. Her own 

experiences shape 
what she wants to 
read and consume.

Elly

Positive nature, 
success stories, 

likes seeing 
underdogs doing 

well

Elly

Sharing is a good 
indicator of "if this 
is adding value to 

me"

Michelle

Engage - 
something 

that resonates 
with me

Michelle

Actively looks for 
stories on 
Youtube, 

Facebook, insta, 
twitter

Elly

Posting
Personally - every 

day
Professionaly - 2 

times a week
Slack - 2 times

Michelle

SLACK:
General Channel - 
share real world 
user stories and 

wins

Michelle

SLACK:
Sub channels - 

collecting stories, 
curator picks 

relevant stories to 
place in big group

Michelle

Passively 
consumes surface 
level news stories 

in the morning

Elly

Reads content 
heavy material or 
documentaries in 

the evening

Elly

The more authentic 
and transparent you 

are the more you 
will connect with 
people with your 

story

Elly

Authentic, to the 
point, key messages, 
simple and concise = 

makes it easier to 
consume

Elly

What is a Story?

Purpose - Build a 
sense of community 
- like minded people 

with similar 
experiences & 

stories

Michelle

Measuring Impact

Platforms - Benefits Platforms - Negatives

Motivations

Purpose - 
promote 

local 
businesses

Michelle

Platform Recommendations

Sees patterns and 
commonalities in human 
behaviour in history, and 

believes there are common 
outcomes that predict the 

future.

Steve

Value in Storytelling

Cares about a wide range 
of issues – environment, 
gender equality, LGBTI 

issues, global affairs 
(peace, HK protests, 

democracy in Ukraine, 
Brexit) and social media 

and privacy, rescue dogs.

Steve

Posting guidelines

Sees telling stories 
as a way to be 

accessible, present 
friendly and 

relatable to others. 

Steve

A way of connecting with 
people is to tell stories that 
have a common or shared 
meaning, which could be 

your personal story or even 
someone else’s story.

Steve

Thinks that people are distracted 
by different sources of 

information – on their phone, 
Netflix and etc., resulting in 
scattered attention and that 
people “don’t listen to each 

other” and are spending less 
time listening and talking to one 

another face to face.

Steve

How/what people like to consume

Instagram - posts / images 
= Easier

Videos - 7 to 10 seconds 
highest share - thumbnail 
is very important - more 

people watch the content

Michelle

Likes talking, and 
when there is a 

“captive audience”, 
“people do tend to 

listen”.

Steve

Believes there has been 3 
main ways, stories have 

been collected is through 
books, spoken word and 
social media is also doing 

some of the capturing 
nowadays.

Steve

At a council level, sharing stories 
is done through historical 

societies. They put together a 
curated version of history 

through media, artifacts, diaries, 
letters &  etc. Recording stories. 

Meeting with individuals, but 
these stories are not recorded.

Steve

At a council level, to share 
learnings within community 
group and stakeholders, the 

council puts out 6 publications 
through the city’s magazine. 

Other forms of communication 
include press releases and social 

media posts.

Steve

The mayor also 
posts on personal 

channels and 
personal bulletins.

Steve

First stories or memorable 
stories that resonate, relate 

to those stories with a 
cultural significance and 

tell one about their family’s 
heritage and home.

Steve

“Reading and listening to 
podcasts are the two top 
ways that I love to sort of 

consume history and 
stories... I love watching 
movies... and series on 

Netflix”

Steve

Apps for podcasts include: 
ABC Listen, SBS, NPR, BBC, 

CBC.  “Listened to radio 
national, and they play 

programs from all those 
platforms.”

Steve

Occasionally listens to 
podcasts before sleeping 

or just after waking up, but 
may be half listening, as he 

is drifting in and out of 
sleep.

Steve

Might have a 
window of 

opportunity to listen 
to consume content 
between “430 and 

530”

Steve

Would like to read books 
when there is a solid chunk 

of time or a “good 
afternoon to read it and be 
concentrating” and “need 
to be switched off”. Like to 
take books when travelling.

Steve

Likes the 
message of 

inclusivity for 
all.

Steve

The biggest value in stories 
and in storytelling is 
“breaking down the 

barriers and getting to 
know each other” and 
showing “we share so 

much in common”. 

Steve

Being able to “connect 
people up with people that 
aren't normally connected 
with” and creating “cross- 

cultural connections so that 
people don’t feel a level of 
othering, they can feel a 

level of connectivity”

Steve

To share learnings, a mentor and 
mentee relationship is 

established through regular 
coffee dates, phone calls and 

conversations. Through 
COVID-19, this was mostly 

through phone calls, online 
meetings and walks outside.

Steve

Leisure: 
International/ 

local news
Feature articles

Elly

Social topics, 
sports, real estate, 

finance, global 
issues, "news of 

the day"

Elly

Big user on 
Twitter for 

trending stories 
"whats 

happening"

Elly

Facebook 
user for 

leisure and 
news

Elly

Consumes 
ABC TV, 
Radio

Elly

Why Twitter? Because you 
have first hand access to 

the source and the story is 
coming from the "horses 

mouth" meaning unfiltered 
and raw

Elly

Twitter: you can 
see the most 
talked about 

topic for the day

Elly

Trending topic: you 
can see a whole lot 
of people of what 
they have to say 

which I find 
intriguing

Elly

Posting times 
are 

important for 
engagement

Michelle

Analytics - helps 
knowing when 

people are 
consuming = 
greater reach

Michelle

Learning tools where ‘I 
could actually reach out to 
that partner and make that 
connection and I have leant 
something that I can take 
and reflect back on my own 
project.’

Dee

Platform = 
Slack, 

Instagram & 
Linked In

Michelle

Most 
Consuming 
- Instagram

Michelle

A good story would ‘compel 
you to come in and click in 
to make that human 
connection but then give 
you something to take 
away.’

Dee

Debrief of 
meetings that is 
‘useful’ to 
everyone in the 
network

Dee

Things that are 
relevant to me and 
what I am tackling 
with or things that 
strike my values...

Dee

“not much 
engagement” 
in current 
portal

Dee

“one core 
component of the 
portal that is not 
being utilized as 
well as it could be”

Dee

‘so much rich content’ 
in partner meetings 
and ‘hidden in the 
reports’ that is ‘not 
being shared in the 
portal’

Dee

LinkedIn - 
opportunity to 

recognise 
someone, right 

tagging for reach

Michelle

Instagram - easier 
to navigate, more 

intuitive, more 
fun, consumed in 

posts

Michelle

Instagram - layout 
takes up most of 

the phone = more 
immersive

Michelle

Quicker and 
More 

Efficient - 
instagram

Michelle

Slack - produce 
stories that are 

more so 
informative

Michelle

Engagement Facbook - 
more comments

Instagram - more sharing
LinkedIn - likes & 

comments with more 
questions, DM

Slack - more direct thank 
yous

Michelle

Adding another 
platform would 
‘lose people’ 
(talking about 
engagement)

Dee

‘A lot of projects are 
already uploading content 
for their own need.’  
Through ‘existing websites 
or social channels and re- 
sharing.’

Dee

Stories need to be:
-‘visual’
-‘Attributable to topic or a 
context or you can reach 
out to get more 
information ’
-‘relevant to the topic or 
context’

Dee

Getting the 
guidance I didn't 
get when I was 

young

Dim

Linked in = 
deep - learn 

and grow

Dim

Finding 
content - 
Youtube 

Algorithm

Dim

Motivational & 
Inspirational 

content - 
Instagram

Michelle

Program Officers 
will be consuming 
the content, and 
sharing where it’s 

publicly available on 
external channels. 

Dee

One of the portal’s 
strength is bringing 

working groups 
together to share 
“collective impact, 

collective successes”.

Dee

Some of the stories and 
newsletters are “probably 
too text heavy. And some 
of these things are very 

complex. So they're 
probably not quite 

snackable at the moment.”

Dee

Right now, they 
have to “sort of 

sift through a bit 
of info and data”.

Dee

Unknown if all the partners 
spoke about StoryLab, but 
“one core component of 

the portal is that perhaps is 
not possibly being utilized 
as well as it could be” and 

“not as much engagement”.

Dee

“So much rich content in 
[partner meetings], but 

they’re not going to share it 
on the portal or into a Lab, 

or store it anywhere 
collective. It’s hidden now 
in reports. A conversation 

in a meeting” 

Dee

Would like 
"something that 

really collects all of 
those golden 

nuggets and makes 
it easy to find.”

Dee

“We wouldn't want to 
add another platform 
on, I think they would 
lose people yet again, 

so it has to be built into 
the portal.”

Dee

“We've already got quite a 
bit of engagement and a bit 

of momentum going with 
the Portal, Knowledge 

Network Portal. So what 
could we do to enhance it?”

Dee

A story is “quite 
personal... a bit 

of a human 
connection”

Dee

“I guess the whole 
idea of this is that 
everybody learns 
from it as well.”

Dee

“I could actually reach out to that 
partner now, because I've got 

that connection. And I've learned 
something that I could take and 
reflect back on my own project, 

which is from a partner's 
perspective.”

Dee

High engagement content: 
“someone’s debrief notes from a 
big climate change conference. 
For people that couldn't go, it's 

beneficial for everybody to have 
to have gotten that sort of 

insight, as opposed to having to 
go and read notes on a website 

somewhere.”

Dee

“Golden nuggets” need to 
be “quite visual”, 

“attributable to a topic and 
a context that you can 

reach out and get more 
information and relevant”

Dee

“A lot of [grantees] are 
already producing 

content for their own 
needs”. For example, 

“video content and etc.”

Dee

“But it's trying to find those 
hacks, I guess, like I'm 

saying is when things are 
brought up in a meeting, or 

in a report, how do you 
grab them and put them 
into a usable retell- able 

way?”

Dee

The content is “whatever 
they've published on their 
website or on their social 

channels, and then they're 
sort of reshare it into 

StoryLab.”

Dee

Stories that grab 
attention are ones 

that have a 
“human 

connection”.

Dee

“Keeping relevant 
with what's their 
pain points and 

what they're dealing 
within their jobs.”

Dee

“It'd be good to do sort of a 
bit of a thematic map... it'd 

be good to understand 
some of those big buckets, 
themes wise, and then big 

buckets challenge wise”

Dee

“I love podcasts. I like them 
because they're 

convenient. I can do it 
when I'm walking dog, and I 

can just put my 
headphones in and I can 
listen away or in the car.” 

Dee

“I mainly go on 
to podcasts to 

learn 
something.”

Dee

Look for “complex things 
that I'm trying to get my 

head around that I want to 
hear subject matter 

experts have a 
conversation about, I learn 

quite well from other 
people's conversations.”

Dee

Read reports to learn 
something. “If I'm going to 
bother reading something 
at length, it's a need to get 

something out of it 
education wise.”

Dee

If I’m on Instagram, or 
Facebook or YouTube, 
it's, I want to more be 

entertained, or to have 
that personal human 

connection."

Dee

"And so that's why I like 
quick videos, or something 

that will get to the point 
quite easily. Or even 

infographics. I will flick 
through albums.”"

Dee

On social media platforms, 
“less about text, more 
about visuals on those 

kinds of platforms, where 
I'm not trying to necessarily 

learn something, but just 
want to be a little bit 

entertained”

Dee

With work people, will share 
podcasts or good reads/articles 
that are deemed newsworthy. 

“This might be an emerging 
trend or, you know, just things 

that are of interest to what we're 
doing at work.“

Dee

For StoryLab, expect some 
entertainment content in 

the form of selfies and etc. 
and “deeper richer content 

will have to be subject 
matter related”.

Dee

As a Program Officer, doesn’t 
produce content but could 

potentially 1) share what they’re 
hearing from other programs 

and 2) share updates about the 
foundation and approach to 

work and providing some 
shorter content to help clarify.

Dee

An example of an engaging 
story would be that comes 
directly from those working 

on the ground. They’re 
usually very passionate and 
explains the impact of the 

work. 

Dee

“We get inundated with 
long reports of how 
they're progressing, 

their competence, their 
progress, etc... we don’t 
necessarily need that.”

Dee

"It's more of those stories 
that really give you a feel 

for what the project's trying 
to achieve, and the impact 

it's having on the ground to 
these people."

Dee

The stories "gives value 
to numbers and 

metrics that you're 
getting from a project 

level. And, and just 
gives a personality.”

Dee

“The long reports lose a lot 
of personality. What these 

projects are trying to 
achieve is phenomenal. 
And you get lost in the 

corporate jargon of trying 
to put the report together.”

Dee

The preference is 
“definitely, the 

rough and ready 
and the heart, less 

polished stuff.”

Dee

Film vs Report. 
Film is a much 

more digestible 
format.

Dee

Would prefer 
to “hear them 
say it in their 
own words”

Dee

Because the reports can be 
quite “dry”, will try to 

remember the importance 
by reviewing social media 
pages or the Knowledge 

Network pages to 
understand “what this is 

really about”

Dee

Consumers need to search 
through their own 

emails/work to find 
“evidence or a proof point 

or a case study”. “At the 
moment, it’s trawling 

through” content.

Dee

When searching for 
content, would like the 
ability to use filters or 

categories to find 
information, and navigate 

content by topics or 
relevant groupings.

DeeThe Knowledge Network pilot 
was “at first, it was a really good 

resource to learn from, about 
what the projects are doing, and 
what they're all collaborating on 

and getting up to speed on 
[projects].”

Dee

Interesting content from 
the Knowledge Network 

pilot included a set of 
conference debriefing 
notes, and videos from 
people on the ground.

Dee

From the Knowledge 
Network Pilot, 

difficult to search for 
content that was 

posted in 
conversation chains.

Dee

From the Knowledge Network 
Pilot, didn’t really post content. 

Was more than to consume, 
because they didn’t think they 

would “would add much value to 
the conversation” unless they 
were a subject matter expert.

Dee

Would like to have content from 
management. E.g. decisions 

made in a board meeting that 
can be shared with everyone or 

strategy workshops about where 
the program’s heading. This 

would help “encourage more of 
that two way” conversation & be 

more transparent.

Dee

“I don't know it 
would need to be 

curated, if it's going 
to be conversational 

and relationship 
based, and sharing.”

Dee

“Maybe from our 
perspective, it would be 

good to have a second pair 
of eyes on things before 
they're published.” This 

would be to avoid 
oversharing or sensitive 
information leaking out.

Dee

In terms of report 
length, it “definitely 
adds more value if 
they could keep it 

short and succinct.”

Dee

How/what people like to share

Fears/Challenges

Topic = 
Personal 

Development

Dim

Sharing content that 
would benefit the 
most amount of 

people e.g. personal 
development vs. 

space

Dim

Sharing Goal - 
motivate& be 

thought leader in 
industry - sell them 

into your belief

Dim

Sharing - 
thinking of 

persona 
when posting

Dim

Help with 
implementation 
(structrure and 
framework) > 

infomation

Dim

Content not 
shared or no 

engagement = 
demoralising

Dim

Calibration to that 
person - things to 

share to the 
individual based on 

current topic of 
interest

Dim

Public 
sharing - 

debunking 
mistruths

Dim

As a user I want the stories that I consume and share to be easy to understand so I can connect 
with the message behind the story

Platforms:
FB, Instagram, 

LinkedIn, 
Podcasts/Spotify, 
Youtube, Slack, 

Audiobooks

As a user, I want a story to create or develop a human connection.

As a user I find there is a lack of engagement on the knowledge network platform

As a user I find both instagram and facebook as a shallow platform

As a user I want a platform that is not curated heavily and unfiltered

As a user I find facebook has become too complex & flooded with fake news

As a user I want a platform that allows me to be transparent

As a user I want to be able to trust the platforms I'm using

As a User, I want learn from a story and pass on those learnings to 
others

As an uploader, I want to share content or opinions that are meaningful to me so that I can raise awareness

As a user, I want a platform that inspires me and my interests

As an uploader, I want to share a story or opinions that resonates with me and others.

As a <type of user> I want <some goal> so that <some reason>Platforms used

As a consumer, I lose interest when reports are text heavyAs a User I want to consume, share content, and engage with communities with minimal effort

As a User, I want to empathise with a story. As a User I want to easily find or be recommended content that I am interested in

As a consumer, I want content to be entertaining

As a consumer, I consume stories where I can learn something new and pass on that learning to others

As a user I will re- share a story if I feel it is valuable to others so I can create 
awareness

As a user I want to share my knowledge quickly and easily so that others can have 
access to it

As a consumer, I want an easier way to search and filter content

As an uploader, I measure engagement by various indicators - followers, comments, reactions, direct 
messages, referrals & re- shares.

As an uploader, I analyse social media data to know when to post stories so I can reach out to a broader audience

As a consumer, I engage in stories that have meaning to me and my interests

???

As a User, I want to gain a new perspective or message from a story.

As a User, I want stories to be fun so they are easily digestable

As an uploader, I want to share content that is meaningful to me, and helps educate and spread awareness.

Engagement

Searching

Presentation/Communication

Relevant content

As a user I want to find and consume relevant content that is meaningful to 
me so I can share it with my network

As a user I want to consume a story in the format of my preference so it is easily 
digestable

As a consumer, I want to feel like the person posting understands me or my situation

As an uploader, I want to share content or opinions that help others in the community.

UNCATEGORISED.

Understand/connect

Attention/Entertain

As a user I want to engage with stories that will keep me entertained so it's easier to consume

lived in a diverse 
neighbourhood - 
wrapped himself 

in culture of street

Andrew

The story 
is DNA of 
everyone

Andrew

The story is what 
makes people tick 
& makes people 

interested in 
other people.

Andrew

Talks of 
people 

learning from 
stories

Andrew

Using stories 
as a resource 

to educate

Andrew

talks about learning 
from aboriginal 
culture - being 

respectful of elders 
and learning from 

them

Andrew

Uses five 
different 

football apps

Andrew

doesn't listen 
to radio 

anymore

Andrew

given up on 
reading print 

media "got the 
model wrong"

Andrew

given up on TV 
media too - thinks 

they have 
"lost their way"

Andrew

Finds benefit in 
hearing old ladies 
story about war 
(through work at 

retirement village)

Andrew

finds it amazing 
the lady with 

dimentia is able to 
recall her story.

Andrew

Story telling is to 
educate others 
help them learn 

from it

Andrew

Stories give you a 
lease of life when 

someone's 
listening

Andrew

Story telling 
can be a 

marketing 
tool

Andrew

Culturally we 
can use it to 
make lives 

better

Andrew

Lifting people 
through story

Andrew

doesn't 
normally share 
story because 

introverted

Andrew

Is worried about 
sharing certain 
things due to 

career problems

Andrew

understanding 
people and 

what they want 
/ their needs

Andrew

found that facebook 
the platform 

changed everything 
when social media 

kicked off.

Andrew

understanding 
the connectivity & 
networks that go 

beyond what your 
trying to achieve

Andrew

talks about stories 
in aboriginal 

culture all being 
verbal

Andrew

enjoys more video 
related story telling 

then podcasts 
because he can 

enjoy with family

Andrew

used to listen 
to podcasts 
running but 
hasn't lately

Andrew

Uses the 
paramount 

app

Andrew

The ability to 
hear/listen to a 

story and 
resonate with 

others.

Jessie

Reading something 
that makes her feel 
a certain way and 

realising that others 
feel the same way

Jessie

Often gets 
encouragement 
about posts in 

DM’s

Jessie

Prefers telling 
stories in person 

because there is the 
conversation that 
follows on after

Jessie

Telling stories 
over the internet 
a lot can be left to 

interpretation

Jessie

You can physically 
see reactions 

when your telling 
a story in person

Jessie

In person 
story telling 
preferred 
method’

Jessie

First story 
remembered was 

stories told by 
parents - living / 
working in china

Jessie

These stories give 
her little snapshots 
of what her parents 
life may have been 

like

Jessie

Saving face was 
important in 

Chinese culture so 
many stories would 

remain private

Jessie

Uses 
YouTube 

from time to 
time as well

Jessie

Talks about a 
Korean vegan 

Channel - finds it 
interesting being let 
into her life. (Speaks 

about

Jessie

People that are 
vulnerable enough to 
let them be included 

into there life through 
story sharing on social 

media platforms

Jessie

Uses Spotify 
when looking 
for podcasts

Jessie

Looks at 
personal 

finance Spotify 
podcasts

Jessie

Found Korean 
instagram page 
by looking up a 

hashtag

Jessie

Listens to 
news 

bulletins 
before work

Jessie

Listens to financial 
podcasts during the 
morning when brain 

is most active

Jessie

Often listens to stories 
work orientated during 

day at work. 
(Showcasing particular 

employees)

Jessie

Loves 
listening to 

fiction books 
- audio books

Jessie

Good being able to listen to 
these stories with half 

attention / something a bit 
more light hearted and still 
have an understanding of 

the topic.

Jessie

YouTube algorithm 
directs her in the 

place she needs to 
go / sharing through 

what’s app

Jessie

Comes up with 
idea & then 
posts. No 

curating process

Jessie

Instagram 
shadow banning 
people. Trying to 

tell stories is a 
problem for her.

Jessie

Amplifying the 
marginalised 
voices is what 

she cares about.

Jessie

She bases her 
platform on 
what’s most 

natural / easy to 
use / least effort

Jessie

As a User I want to be able to find stories easily and verify their authors

As a User I want to be able to share my thoughts and seek other people's opinions so I get a 
better sense of the story's impact on the community

???

As a user I want to consume and share stories on a platform where there's active 
engagement from its members

Can't find common themes here??
As a user who consumes and shares stories I want to feel part of a community that aligns 
with my values

???

????

Compare and contract her story vs her definition of stories (story)
Everyone's interpretation of a story is different

Onboarding process, training, no instructions, being forced to post
Sharing content is an artform
Slack = internal communication, can DM and create groups
How to house stories????
Global Team -> country from, badges, community?? - tell where 
they are from and what you are doing
Give users Merit ->
Hashtags to link to channels
Highlighting and showcasing stories of the month - groups and 
story of the month, comment of the month

As a user I want people within my network to find the content I share 
meaningful to them

As a consumer, I want to be captured by memorable stories that have a human connection so that they can resonate with me

?????

Extra insights

As a user I want share stories with my network to help build relationships, collaborate with others, and build a sense of community

As an uploader I want to understand the person on the other end so that I create content in away that they 
are going to understand it 

As a user, the platform I choose to share my story has to reflect the type of content I create

As a user I want the flexibility to consume and share stories in multiple formats as my needs change during the day

As a consumer I want to passively consume content ....??? 

Extra insights

As a user, when sharing stories I have to think about how it resonates with others and motivates the person consuming it so that they engage with it

Outtakes


